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Alnwick Castle, Northumberland
Daniel Watkins manages the State Rooms at Alnwick 
Castle, Northumberland and knows the global response to 
Harry Potter first hand.

While Alnwick Castle has been home to the Percy family for 700 
years, it is perhaps its place as a film location that resonates just as 
much with many of our visitors.

Most famously, the castle’s grounds featured as part of 
Hogwarts School in the first two Harry Potter films. Shooting took 
place in the early 2000s, but the impact of Harry Potter is still 
apparent today, with visitors particularly eager to fly broomsticks 
where Harry and friends first flew theirs. It seems that, especially 
for our international visitors, the impact of Potter is comparable 
to the likes of Shakespeare, Sherlock Holmes or The Beatles; 
something intrinsically linked to British culture that they want to 
experience themselves.

More recently, Alnwick has played host to television crews 
for Downton Abbey and The Hollow Crown. Downton, in which 
Alnwick played Brancaster Castle, was given permission to film 
inside the castle’s State Rooms, and so costumes and props have 
been displayed for visitors there.

We embrace our film connections with daily ‘Alnwick On 
Location’ tours, guiding visitors to famous spots from the above 
productions, as well as the likes of Robin Hood: Prince of Thieves 
and Blackadder. With a new cinematic appearance scheduled for 
2017, it’s a connection we are happy to see continue.

At the movies
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Harry Potter characters 
and broomstick training 
are regularly enjoyed by 
visitors to Alnwick Castle

From Downton Abbey to Harry Potter, being the location for a film or  
TV series can have a major impact on visitors to historic houses. Or does it? 
Hudson’s asked some key people about their experience.

Daniel Watkins (pointing) shares  
secrets with a crowd of Potter fans
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DISCOVERING SCOTTISH GARDENS

Isn’t the climate hostile to gardening?
On the contrary.  I think people underestimate the climate 
and have the idea that it is always cold in Scotland. Wasn’t it 
Billy Connolly who said, “There are two seasons in Scotland: 
June and winter”?  Actually, Scotland has some very beneficial 
microclimates. The Gulf Stream runs right up along the coast 
in Argyll and creates a warm sheltered zone that has helped to 
nurture some of our greatest gardens. There are tropical and 
sub-tropical plants growing happily out of doors in gardens like 
Arduaine Gardens and Logan Botanic Gardens. Go over to the East 
Coast and in the counties of Fife, Angus and Aberdeenshire you 
are in one of the driest areas in the country, certainly drier than the 
Home Counties.  In fact I think that Kent can have harder winters 
than many parts of the Highlands even as far north as the Castle of 
Mey in Caithness. 

What about the history of gardening in Scotland?
There is reason to claim some pre-eminence for Scotland. Some 
very early gardens survive, like the Renaissance garden cared for 
by Historic Scotland at Edzell Castle in Angus. There are examples 
that survive from almost every period of gardening history. 17th 
century castle gardens at  Gordon Castle and Wormiston House, 
18th century landscape gardens at Hopetoun House and Paxton 
House, walled gardens at Rofsie and The House of Pitmuies and 
20th century gardens at Cluny or Constance Spry’s garden at 
Ard Daraich.  The variety is immense from the Tibetan gardens at 
Cawdor Castle to the vegetable gardens at Philiphaugh.

Rich blues and purples 
fade into red in summer 

in Willowhill’s South 
Garden in Tayside

The Rose Pergola at Rofsie Arts Gardens, Fife

For our fu l l  range of greenhouses please ca l l  or c l ick 0800 783 8083
www.hartley-botanic.co.uk  Quoting Ref: HHHG

T H E  F I N E S T  G L A S S H O U S E S
M O N E Y  C A N  B U Y
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The market leading guide Hudsons Historic Houses & Gardens is to be published in a new hardback format from 
the 2018 edition. Simply called Hudsons it will carry additional editorial sections distributed throughout to give  
an improved look and feel to this leading publication, typically read by a mature affluent audience with a high 
disposable income. 

Hudsons offer advertisers a unique best of both worlds advertising opportunity to target both the owners and 
managers of Britain’s major heritage tourist attractions and their visitors.

“Hudsons is now even better than ever before, produced to a higher quality 
finish, complete with a Hardback cover”

With over 400 pages of information, including editorial features and detailed descriptions of 1300+ properties. 
Hudsons is a beautifully presented, high quality publication with lavish colour photography and easy to use indexes 
and maps, split into regional sections. Hudsons is an essential purchase for anyone interested in Britain’s heritage, 
including Historic Houses & Gardens. Hudsons will also appeal to future brides looking for their dream wedding 
location and all those planning a special day or celebration.

• An annual readership of 80,000
• Heritage Attraction owners, managers & visitors
• Hudsons retails in the high street and at heritage attractions 
• Hudsons is also online at www.hudsonsheritage.com  
    and www.hudsonsweddings.com

“Hudsons offers targeted advertising to reach people who 
both live in and love to visit, Britain’s heritage”

Whether you are interested in reaching owners and managers of Britain’s finest heritage 
tourist attractions or the many thousands that visit them your advertising is well placed 
in Hudsons. 31
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Hudsons will also be publishing a new range:  

Hudsons All About Heritage: a 6 monthly series of A5 semi-hardback guides with educational content on specific 
consumer interests as well as ‘Signposting’ places to visit and activities. The first edition will feature Heritage Film 
Sets followed by Kitchens for 2018. 

Hudsons Quarterly: a softback supplement with a lively fun style on topical aspects of heritage as well as 
‘Signposting’ what to do and where to go in the vicinity. This supplement will include promotional offers with 
Hudsons attractions. The first edition will feature the History of Heritage followed by Gardens, Living History 
(Children) and Walks Through History for 2018.  

In parallel Hudsons will publish dynamic intelligent content online at hudsonsheritage.com helping you reach and 
extend your target market by putting you in front of 160,000 estimated users each year. Regularly updated with 
news, recommendations and topical articles, the interactive site will give everyone an opportunity to discover the 
rich culture and heritage of our country.

Visiting historic places is one of the UK’s most popular leisure activities which is why Hudsons is such a great place 
to advertise. Hudsons are proud to have been publishing up to date information for visitors to the UK’s heritage 
places for over 30 years.  They know their readers. Hudsons customers love heritage, enjoy travel, culture & the 
arts, antiques, dining and walks & the countryside. Their favourite hobbies include gardening, reading and taking 
regular holidays in the UK.

“Why not share in our success by using Hudsons to promote  
your business?”

Home to the Duke of 
Northumberland’s family, the Percy’s, 

for over 700 years; Alnwick Castle 
offers history on a grand scale. 

Alnwick Castle’s remarkable history is 
brimming with drama, intrigue, and 

extraordinary people; from a gunpowder plotter 
and visionary collectors, to decadent hosts and 
medieval England’s most celebrated knight: 
Harry Hotspur. 

Combining magnificent medieval architecture 
with sumptuous Italianate State Rooms, Alnwick 
Castle is one of the UK’s most significant 
heritage destinations. In recent years it has 
also taken starring roles in a number of film and 
television productions, featuring as a location 
for ITV’s Downton Abbey and as Hogwarts 
School of Witchcraft and Wizardry in the Harry 
Potter films. With a history beginning in the 
Norman Age, Alnwick Castle was originally 
built as a border defence, before eventually 
being transformed from a fortification into a 
family home for the first Duke and Duchess of 
Northumberland in the 1760s. The castle’s State 
Rooms were later recreated by the 4th Duke in 
the lavish Italian Renaissance style that we see 
today, now boasting one of the country’s finest 
private collections of art and furniture. 

This remarkable collection includes works by 
Canaletto, Titian, Van Dyck, Turner, and Dobson; 
an extensive gallery of Meissen, Chelsea, 
and Paris porcelain; and the priceless Cucci 
cabinets, originally created for Louis XIV of 
France. Alnwick Castle aims to create a vibrant 
and engaging heritage experience for families, 
with opportunities aplenty for children to get 
hands-on with history in the Knight’s Quest 
arena, with dressing up, swordplay, medieval 
crafts and games.

OWNER 
His Grace The Duke of Northumberland

CONTACT
Tel: 01665 511100  
Group bookings: 01665 511184
Media & Filming: 01665 511794
Corporate: 01665 511086
E-mail: info@alnwickcastle.com

LOCATION 
Burlington Lane, London W4 2RP 
Map Ref: 19:C8 
 
Well signposted less than a mile off A1; 35  
miles north of Newcastle and 80 miles south  
of Edinburgh.

TRANSPORT ROUTES 
Car | Bus | Train | Aeroplane | Ferry

TYPICALLY OPEN 
House: Mar-Oct 10am-5.30pm
State Rooms: 11am-5pm 

ADMISSION
Adult: £10-£15
Concession: £10-£15
Child (5-16yrs): £5-£10
Family (2+up to 4): £35-£40
Group Discount: 14+ 

Additional: Tickets can be validated for unlimited 
free visits for 12 months, at no extra cost (see 
website for T&Cs) 

REGULAR EVENTS
Daily: Guided tours of the State Rooms & grounds. 
Knight’s Quest activities, and broomstick training. 
Seasonal: Knights tournaments, falconry displays, 
jester performances, and visits from skilled artisans. 

Alnwick  
Castle

NORTHUMBERLAND
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www.alnwickcastle.com

KEY FACTS

Coach parking also available.

Gift Shop open daily.

Workshops, activities and 
discounted admission available. 
Call 01665 511184.

Guest Hall - capacity 300 & Hulne 
Abbey - capacity 500. Team-build-
ing, banqueting, dinner, dances. 

Accessible WCs. Free wheelchair/
mobility scooter hire. Limited 
access in areas.

Courtyard Cafe. Licensed.

Wedding ceremonies and 
receptions. Call 01665 511086.

Free daily tours of the State Rooms
and grounds.

See website for details.

Storage available for suitcases. 
Photography Not permitted in the 
State Rooms.

Stables Fryery and Courtyard 
Barbeque
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Adlington Hall & Gardens
www.adlingtonhall.com

Adlington Hall, home of the Leghs from 1315 was 
built on the site of a Hunting Lodge in the Forest of 
Macclesfield in 1040. Two oaks, part of the original 
building, remain rooted in the ground supporting the 
east end of the Great Hall. Between the trees in the 
Great Hall stands an organ built by ‘Father’ Bernard 
Smith. Played on by Handel. The Gardens, laid out 

over many centuries, include a Lime walk planted in 
1688 and a Regency rockery surrounding the Shell 
Cottage. The Wilderness area includes a Rococo 
styled landscape garden containing the chinoserie 
T’Ing House, a Pagoda bridge and the classical 
Temple to Diana. The 60 acres of gardens also include 
the stunning Rose Garden and Yew Tree Maze.

CONTACT
Contact: Emma Joyce or Philippa Reed  
Tel: 01625 827595 
E-mail: enquiries@adlingtonhall.com

LOCATION 
Mill Lane, Adlington, Macclesfield, Cheshire  
SK10 4LF  
Map Ref: 6:N2 
 
5m N of Macclesfield, A523,13m S of Manchester. 
London 178m.

TYPICALLY OPEN 
Apr-Sep 

ADMISSION
Adult: £5-£10 (Garden: £5-£10)
Concession: £5-£10 (Garden: Free)
Child: £5-£10 (Garden: Free)
Group Discount: 20+ 

Plant Hunters Fair

Corporate hospitality available - 
please call or check website for 
more detail.

Well behaved dogs allowed in the 
grounds on leads.

WC’s.

Tearoom open on Hall open days. 
Offering hot and cold drinks, 
homemade cakes & scones.

Groups of 20 or more by 
arrangement.

Beautiful venue for weddings and 
celebrations.

KEY FACTS

CHESHIRE

Hudsons also invite you to sponsor the prestigious national ‘UK Heritage Awards’.  
Please contact to discuss a tailored sponsorship package.
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PRINT ADVERTISEMENT
mm width x height

A4 Hardback  
Hudsons Heritage 

Guide

A5 Semi-Hardback  
‘All about Heritage’ 

A5 Paperback  
Quarterly  

Supplement

A4 Double Page Spread Bleed: 426 x 303
Trim: 420 x 297

Type Area: 400 x 277
£1,600

A4 Full Page Bleed: 216 x 303
Trim: 210 x 297

Type Area: 190 x 177

 
£900

A4 Half Page 190 x 135 £550

A4 Quarter Page 91.5 x 135 £350

A5 Double Page Spread Bleed: 308 x  216 
Trim:  302 x 210

Type Area:  282 x 190
£850 £575

A5 Full Page Bleed: 154 x 216
Trim:  148 x 210

Type Area: 128 x 190

 
£475

IFC / IBC: £375 

£330

A5 Half Page 128 x 90 £275 £190

A5 Quarter Page 62 x 90 £165 £115

Contact Maz or Geoff to find out more about  
what Hudsons can offer your business!

Hall-McCartney Ltd, Heritage House, PO Box 21 Baldock, Herts SG7 5SH
t: 01462 896688 Fax: 01462 896677
e: geoff@hall-mccartney.co.uk / maz@hall-mccartney.co.uk
www.hall-mccartney.co.uk

Britain’s Best-Loved Heritage Guide

Publication Publication Dates Copy Dates

Hudsons Heritage Guide 4 Dec 2017 15 Sep 2017
All About Heritage 5 Mar & 3 Sep 2018 29 Dec 2017 & 29 Jun 2018 
Hudsons Supplement 8 Jan, 2 Apr, 2 Jul, 1 Oct 2018 24 Nov 2017, 23 Feb, 25 May, 31 Aug 2018

Advertisement RATES

Please reserve the advertisement space indicated below: TICK AS APPROPRIATE
ALL PRICES EXCLUDE VAT

PLEASE NOTE that all advertisements are vetted by Hudsons.
PRINT COPY High resolution PDF with CMYK images and postscript fonts embedded. Adobe Photoshop JPEG minimum resolution 300dpi. 
WEB COPY RGB Adobe Photoshop JPEG minimum resolution 72dpi.

WEBSITE ADVERTISEMENT
px width x height 3 months 6 months 12 months

Homepage Carousel (x3 slots): Full 1440 x 450 & Mobile 680 x 300 £90 £150 £250

Regional Carousel (x36 slots): Full 1440 x 450 & Mobile 680 x 300 £60 £100 £150

Homepage Bottom Banner: 940 x 300 £120 £200 £350

Homepage Tile (x3 slots): 300 x 250 £20 £30 £50


